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These articles describe to our 22,500* print subscribers and
44,000 email newsletter recipients** how your product or
service was implemented by a refailer. Case Studies defail the
implementation of retail technologies, services, and solutions that
help refailers improve efficiency, save money, increase revenue, or
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Retail Tech
Spending 2013:
A Look At The
Year Ahead

In December 2012,
Integrated  Solutions
For Retailers  will
publish its annual
retail solutions
investment  report
examining the best
and worst invest-
ments of 2012 and
fresh insight into
retailers’ investment
plans for 2013.
The issue  will
include a com-
prehensive  listing
of market-leading
vendors that pro-
vide those solu-
tions deemed the
best investments for
2013.

The drop deadline for ad materials is noon Fastern Daylight Time on the ad sales deadline.

grow sales.

This editorial
opportunity pres-
ents the latest
research findings,
analysis, commen-
tary, and advice on
specific topics from
the retail research,
analyst, and con-
sulting communities. |
Here, regularly fea-
tured commentary

from Retail Systems Research, Aberdeen
Group, IHL Consulting, and other
research partners will provide exclusive
insight into all things retail.

Similar in presenta- e
tion fo the Vendor | rParnet m\’anamn
Perspectives piece, Revaers EXP "

this editorial outlet
serves as the voice of
our association and
trade show adminis-
tration partners. Here,
association and show
execs comment on U
their initiatives to fur-
ther industry education and activism, and
discuss the pressing issues of the day.
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“I continue to read Integrated Solutions For Retailers magazine from cover to cover each month. The
July [2071] issue was exceptionally well done. Between Bob Russo and your “The State of the Store
Manager 2011 article, my teams received a barrage of emails giving direction and asking questions.
| believe that when a magazine causes a manager to grab their BlackBerry and take action, the mark
has been hit.”

Gary Merry,

Executive VP of store operations and catalog
JoS. A. Bank

“I have been a reader of Integrated Solutions For Retailers magazine for a number of years, and one
of the primary reasons | enjoy the magazine is due to the articles cutting across a number of retail
disciplines ... | have taken a number of arficles and either tested the concepts or hired a vendor partner,
enabling me to fry different ideas that others found successful.”
Paul Stone,

VP of LP and Risk Management

Best Buy Corporation

“As director of IT for Buffalo Jeans, I'm always searching for new technologies and solutions that will
support our growing refail business. My first reference point is always Integrated Solutions For Retailers
magazine ... It’s the first magazine | read as soon as it arrives.”

Stephen White BU FFALO
Director of IT

Buffalo Inc. DAVID BITTON

“While visiting our corporate office a month ago, | saw a copy of Integrated
Solutions _For Retailers on the desk of our CIO. | subscribed to the
magazine, which he recommended | use to research projects, keep up

with frends, and monitor new technologies.”

Faisel Asif

Former Senior Project Manager

The Home Depot

“| keep the latest three years’ worth of Integrated Solutions For
Retailers on file, using them as a reference when working on new
departmental initiatives.”

Andrew Wilson

Former Senior Manager of Learning

The Home Depot
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